JOINT BASE LEWIS-McCHORD

SPONSORSHIP AND
ADVERTISING MEDIA KIT
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“A Service Member is someone who, at one point in
their life, wrote a blank check made payable to ‘The
United States of America,” for an amount up to and
including their life.”

— Unknown




Located in the heart of the Pacific Northwest's Puget Sound region, Joint Base Lewis-
McChord is the Department of Defense's premiere military installation on the West Coast.
The joint base, which began operation in October 2010 from the consolidation of Fort
Lewis and McChord Air Force Base, is one of 12 joint bases created by the 2005 Base
Realignment and Closure Commission. The joint base celebrated its centennial anniversary
in 2017, making it the oldest military installation in the Pacific Northwest. Fort Lewis was
established in 1917 and McChord Air Force Base was established in 1947, the same year
the U.S. Air Force became a separate branch of the Armed Forces.

Joint Base Lewis-McChord is a training and mobilization center for all branches of service
and is the only Army power-projection platform west of the Rockies. Its key geographic
location provides rapid access to the deep-water ports of Tacoma, Olympia and Seattle for
deploying equipment. Units can be deployed from McChord Field, and individuals and
small groups can also use nearby Sea-Tac Airport. The strategic location of the base
provides Air Force units with the ability to conduct combat humanitarian airlift to any
location in the world with the C-17A Globemaster Ill, the most flexible cargo aircraft in the
airlift force.

r Joint Base Lewis-McChord provides state-of-the-art training and _l
infrastructure, responsive quality of life programs, and fully-capable
mobilization and deployment operations for Army, Navy, Air Force, and
Marines. Manage resources efficiently and equitably to support mission
readiness and execution, and the well-being of service members, families,
and civilians. Sustain and protect the environment as a fully-integrated
community partner in the lower Puget Sound, with a highly-trained and

I_ motivated workforce. J

1. https://home.army.mil/lewis-mcchord/about, access 22 September 2023

2. https://home.army.mil/lewis-mcchord/about/mission, access 22 September 2023



https://home.army.mil/lewis-mcchord/about
https://home.army.mil/lewis-mcchord/about/mission

DEMOGRAPHICS

What makes the consumers at Joint Base Lewis-McChord so compelling?

THE MILITARY COMMUNITY:

Service Members earn 30 vacation days a year. 58% of active-duty Service Members are
younger than 30, and the average age is 29.

Service Members typically have more disposable Approximately 29% of Armed Forces personnel
income due to a comprehensive benefits were geographically mobile versus 12% of
package including housing, medical, dental, etc. employed civilians.

Service Members are well-educated. The Gl Bill
provides them and their families opportunities
for further education.

Joint Base Lewis-McChord generates about

$14 billion ; year in economic impact

3% 1650 across Washington state. Of that $14 billion,
14% Reserve °

Active-Duty Retirees $12.1 billion s from Pierce County and
Military 7%

#1 Civilians Thurston County.

Employer in Pierce
and Thurston
Counties.

1. https://cityoflakewood.us, accessed 10 June 2022

2. https://tacomaweekly.com, accessed 10 June 2022

61% 3. https://installations.militaryonesource.mil/in-depth-overview/joint-base-lewis-mcchord,
access 3 October 2023

Military Family Members
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https://cityoflakewood.us/
https://tacomaweekly.com/
https://installations.militaryonesource.mil/in-depth-overview/joint-base-lewis-mcchord
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975 TEAM MEMBERS
77 PROGRAMS AND FACILITIES
MORE THAN 2.8 MILLION ANNUAL TOTAL VISITS

1.3 MILLION 2,272

689,058 319,550

292,617 200,000




- ABOUT us

Family and Morale, Welfare and Recreation (MWR) is a quality-of-life program that directly
supports readiness by providing a variety of activities, services and support for the community,
Service Members and families. MWR offers worldwide support through a comprehensive
network of programs and services at each installation — from family, child and youth programs
to recreation, sports, entertainment, travel and leisure activities.
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Programs available on Joint Base Lewis-McChord include:
offers a wide range of creative activities, products and contests targeted for different
ages, interests and skill levels.

provides a place for active-duty
single Service Members to address quality-of-life issues, participate in recreation and leisure
activities, volunteer with community service projects and events.

offers well-maintained lanes and state-of-the-art scoring equipment. The Spare Room has
a big-screen TV and full-service bar. Strike Zone Café has delicious meals and snacks to dine-in or
take-out. The Pro Shop has it all — balls, bags, and shoes are in stock for bowlers of all skill levels.

offers quality programs for children, youth and teens.




PY Golf:
° Eagle’s Pride Golf Course

° Whispering Firs,

° Libraries:

° Outdoor Recreation:

° Sports, Fitness & Aquatics:

° Special Events:

° Warrior Zone:

Sources


https://myarmybenefits.us.army.mil/
https://www.militaryonesource.mil/leaders-service-providers/morale-welfare-and-recreation

ADVERTISING

The offers a wide range of opportunities to market your
company, display your message and brand your business throughout the installation, as well as
inside and outside of our MWR facilities. We offer opportunities to reach the Service Members,
their families, retirees and civilians. Create top-of-mind awareness, brand your business and
establish a sense of trust within the military community. As a result of partnering with us, we will
produce a return on your investment that can be measured by more than just dollars.
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U.S. ARMY SPECIAL OPERATIONS
Text 10462-769
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Website | e-Newsletter | Digital Display | Roadside Electronic Readerboard

Facility Poster & Banner | Fence Banner | Magazine | Window Cling | Counter Wraps
Sports Field (Banners on Sideline and Branded Areas) | Computer Desktop Background

Golf (Golf Cart, Score Card, Table Tent and Driving Range Tee Divider)



EXAMPLES OF SPONSORSHIP OPPORTUNITIES:

Commercial Sponsorship




Corporate Partnership Team

Demonstrate your brand’s commitment to the military
community by partnering with Joint Base Lewis-McChord.

We are stronger together.

Some restrictions apply. All advertising is subject to review and approval to ensure content
and subject matter meets or exceeds regulations and guidelines. All advertising and sponsorship *°
must include the MWR disclaimer, “No federal endorsement implied.”




Wherever Service Members and their families go,
your brand can go with them.

Welcome aboard!

Contact us to get started today.

Kayla Aguilera Gabe Leon Guerrero
Marketing Specialist Commercial Sponsorship & Advertising
Commercial Sponsorship & Advertising Account Executive
(253) 967-7942 (253) 966-2256

kayla.w.aguilera.naf@army.mil gabriel.c.leonguerrero6.naf@army.mil



mailto:Diana.c.neff.naf@army.mil
mailto:gabriel.c.leonguerrero6.naf@army.mil

SERVICE MEMBERS | FAMILIES | RETIREES | CIVILIANS
| | | ‘Www.JBLM.ArmyMWR.com-
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